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AGENDA 
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•  Why We Introduced the Meals on Wheels Brand 
•  Member Resources 
•  The Process of Joining On 
•  The Brand In Action 

•  Tara Huffman, Meals on Wheels Johnson & Ellis Counties 
•  Karl Robillard, Meals on Wheels San Francisco 

•  Quick Q&A 
•  Susannah Meyer, Meals on Wheels Diablo Region 
•  Sarah Campbell, Meals on Wheels London, Ontario 

•  Q&A 



WHY WE INTRODUCED THE BRAND 
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A Great Brand Deserves a Great Identity 
 

     Meals on Wheels already had a great brand reputation – it needed a great graphic 
     brand identity to represent that great reputation 
 

There is strength in our numbers 
 

      … Consistency is the hallmark of a great brand 
 --- Our voices get louder 

      … Our messages are magnified 
 

Brand Goals 
 

•  Build a powerful, unified message and look 
•  Contemporize and modernize 
•  Launch inclusive system: national, state and local  
•  Ramp up the volume of our marketplace voice 
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NEW BRAND CENTRAL IDEA 
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A national movement of everyday people, 
  

all doing our own small parts, and  
 

together, making great things happen 
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•  video 



THE LOGO FAMILY 
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NEARLY 150 PROGRAMS TO DATE 

9 



THE BRAND IN ACTION 
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BRAND RESOURCE CENTER 
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•  www.mealsonwheelsamerica.org/brand 
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Meals on Wheels Print & Design Shop 

Member Store 

WE MAKE IT EASY FOR YOU 
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Website 
Templates – 
OneEach 
Technologies 
 

Photo Gallery 

WE MAKE IT EASY FOR YOU 



HOW DOES THE PROCESS WORK? 
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1. Sign the license agreement (located in the Brand 
Resource Center) 

2. Submit a “Doing Business As” document (DBA) -> Not 
required if you have “Meals on Wheels” and your 
geographic service area already in the name 

3. Receive your new design files and gain access to online 
tools along with discounted services 



ON TO OUR PANEL 


