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Learning Objectives

What we will cover today:

• Trends in the digital marketing landscape as it 

applies to nonprofits in 2018 and beyond

• How to apply the trends to your digital 

storytelling strategy

• Tried-and-true techniques and tools to rock your 

digital storytelling

Share what you’ve learned!

Collaborative notes and more resources available at: 

http://bit.ly/MOWAdigital

Tweet along!

@MOWAcademy @JuliaCSocial #UnityofPurpose18 

http://bit.ly/MOWAdigital


https://jacobsmedia.com/wait-internet-minute/

Top Digital Storytelling Trends

• Live streaming video - Facebook Live, Instagram 

Live, YouTube Live, Periscope

• Long-form video – IGTV

• Ephemeral video apps – Snapchat, Instagram

• Focus on Generation Z

• Virtual reality

• Artificial intelligence (AI) & Chatbots

2018 and Beyond

https://jacobsmedia.com/wait-internet-minute/


Top Trend: Video

Top Trend: Video



Top Trend: IGTV

Top Trend: Snapchat



Top Trend: Generation Z

Top Trend: VR & AR



Top Trend: AI

Tech trends come and go…
But what your audience wants to hear from you does not. 



2 Pillar Digital Marketing Strategy

1. Share stories.

2. Share helpful, educational, valuable 

information.

Digital marketing is a VALUE EXCHANGE.

Provide value to your audience and they will 

respond and share with their networks.

“Think of the story itself as gold. 

You mine the gold, you capture the story. 

Then you bring it back to your office and you need to 

pound that gold into difference shapes and sizes, 

depending on whom you’re talking to, 

or also where you’re telling it.”

~Andy Goodman

Your stories are the gold.



Know Your Goals

What does success look like?

If you are successful with your digital storytelling 

efforts:

• What will people know?

• What will people feel?

• What will people do?

Know Your Target Audience

• What are they passionate about?

• What are they interested in?

• Where are the knowledge gaps?

• What else do they care about?

• What would inspire them?



Road Scholar



Meals on Wheels America

Meals on Wheels America



What kinds of stories? 

Client – beneficiary

Volunteer

Staff

Donor

Community partner

Client



Volunteer

Volunteer



Staff

Staff



Donor

Community Partner



Storytelling Pro Tip! 

• What is your favorite memory?

• How has Meals on Wheels made you feel?

• How did you feel when you first discovered 

Meals on Wheels?

• What is one reason that you continue to support 

us?

• What impact have you witnessed in the 

community because of our work?

Small Group Activity

Answer these questions:

Storytelling Collection Worksheet



Channels for digital storytelling

Website

Email

Medium/blog

Facebook

Instagram

Twitter

LinkedIn

How to choose the right channels

Ask:

• Is your audience there?

• Can you add value?

• What can you post that will be interesting and 

unique?

• Can you design and create content specific to 

that channel?

• Do you have the capacity to manage another 

channel?



Website is your hub

Modern website best practices

https://www.denverrescuemission.org/stories

https://www.denverrescuemission.org/stories


Modern website best practices

Modern website best practices



Email has highest ROI

Total online revenue grew by 23% in 2017, after 

15% growth in the year before.

Email revenue increased by 24% in 2017 and 

accounted for 28% of all online giving.

Resource: https://mrbenchmarks.com/

Email Marketing ROI Calculator: 

https://www.emailmarketingroi.com/

Modern email best practices

• Send shorter emails more frequently.

• Focus on what your supporters want to hear 

from you.

• One call to action.

• Make it friendly and from a specific person.

• Catchy but not misleading subject lines.

https://mrbenchmarks.com/
https://www.emailmarketingroi.com/


Modern email best practices

Modern email best practices



Modern email best practices

Social media continues to grow

Nonprofit social media audiences continued to 

grow in 2017.

Especially on Instagram, where nonprofits ended 

2017 with 44% more followers than they had at the 

beginning of the year.

Resource: https://mrbenchmarks.com/

https://mrbenchmarks.com/


Social 
Media

Are people really still 
using it?

Facebook told us what it takes

Content that is:

• Trusted

• Informative

• Local

• Inspiring conversation



Trusted.

Informative.



Local.

Inspiring conversation.



Tips for Facebook

• Have a specific strategy for Facebook.

• Post less frequently – 4-5 times per week is fine.

• Plan to go live on Facebook regularly.

• Share stories with great photos and visuals.

• Share helpful resources.

• Share entertaining posts.

• Advanced: Join or start a Facebook Group to 

showcase your expertise and build a 

community.







Tips for Twitter

• Have a specific strategy for Twitter.

• Post less frequently – once per day is fine.

• Retweet helpful resources – articles, videos.

• Comment on news and current events

• Discovery – Search for conversations, topics, 

and people to follow

• Advanced: Join or start a TweetChat to 

showcase your expertise and build a 

community.







Tips for Instagram

• Have a specific strategy for Instagram.

• Post less frequently – 3-4 times per week is fine.

• Be consistent with the look and feel of your 

posts.

• Follow hashtags to find new accounts to follow 

and comment on posts.

• Share Instagram Stories.

• Eye-catching photos and well-designed 

graphics.

• Advanced: Start an IGTV channel.



Hot Trend: Instagram Stories  



Hot Trend: IGTV

• Instagram’s answer to YouTube

• Videos from 10-60 minutes

• Can upload video, does not have to be taken 

inside the app

• Only vertical video

• You get a channel where you can create and 

store “episodes”

• IGTV new Creator Handbook 

http://bit.ly/IGCreatorGuide

https://bit.ly/IGCreatorGuide


Generation Z
Snapchat, Instagram reign with this age group

How to engage younger people?

• Why do you need to engage younger people?

• What do you want them to do?

• What is the goal?

• What is their incentive to participate?



Be where they are!

18-25 year olds:

• 94% use YouTube

• 78% use Snapchat, with 82% of these users visiting the 

platform daily

• 71% use Instagram, with 81% of these users visiting the 

platform daily

• 45% are Twitter users

Pew Internet Social Media Use Report 2018: 

http://www.pewinternet.org/2018/03/01/social-media-use-in-

2018/

How to engage younger people?

How can people get involved without making a 

donation?

• Sign a petition

• Send out a tweet

• Watch a video

• Be a Social Media Ambassador

http://www.pewinternet.org/2018/03/01/social-media-use-in-2018/


How to engage younger people?

70% of millennials believed they could have an 

impact on issues they care about—without relying 

on traditional institutions. (Case Foundation’s 

Millennial Impact Report)

Small Group Activity

Write down 3 ideas for digital storytelling posts that you can 

create and share in the next week.  

1) Idea for the post.

2) Visual to accompany the post.

3) Where will it be shared?

4) When will it be shared?

5) Who will share it?

6) What action is it designed to get?





Visual Design Tools

Canva – www.canva.com/nonprofits

Nutshell – https://itunes.apple.com/us/app/nutshell-camera-

instant-mini-movies-text-animation/id953435157?mt=8

Layout from Instagram

Boomerang from Instagram 

Animoto – https://animoto.com/business/non-profit

Lumen5 – https://lumen5.com/

WordSwag – http://wordswag.co/

http://www.canva.com/nonprofits
https://itunes.apple.com/us/app/nutshell-camera-instant-mini-movies-text-animation/id953435157?mt=8
https://animoto.com/business/non-profit
https://lumen5.com/
http://wordswag.co/




Scheduling & Monitoring Tools

Hootsuite - https://hootsuite.com/pages/landing/non-profit-

discount-application

Buffer - https://buffer.com/nonprofits

BuzzSumo - http://buzzsumo.com/nonprofits/

HARO - https://www.helpareporter.com/sources/

Google Alerts - https://www.google.com/alerts

Talkwalker Alerts - https://www.talkwalker.com/alerts

https://hootsuite.com/pages/landing/non-profit-discount-application
https://buffer.com/nonprofits
http://buzzsumo.com/nonprofits/
https://www.helpareporter.com/sources/
https://www.google.com/alerts
https://www.talkwalker.com/alerts


Interactive Poll 

What is the one thing you are going to try today?



Questions? 

Twitter: @JuliaCSocial

Julia@jcsocialmarketing
.com

jcsocialmarketing.com

mailto:Julia@jcsocialmarketing.com
http://www.jcsocialmarketing.com/

