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STRATEGIES FOR SUCCESS WITH 

DIGITAL FUNDRAISING



Expanding your digital fundraising

Quick agenda

• Why this matters

• Technology considerations

• Email marketing best practices

• Social media tactics and examples

• Planning your digital marketing next steps



39% growth in EOY revenue since 2014



The value of the digital donor



Digital is where our donors live

*source and slide credit: 

MCQUEEN MACKIN & ASSOCIATES  





KNOWING THAT WE ARE A BIT DISTRACTED

1. Start simple, allow the public to make donations 

on your website. 

2. Does the donate now/give now option stand 

out?

MAKE IT EASY TO CAPTURE DONATIONS







Fancy is great, but availability is better

1. Paypal

2. Network for Good

3. FirstGiving

4. Qgiv

5. Blackbaud

6. Classy

Options for donation solutions on your website(s)



Email marketing



Leveraging email for donor and donation 

growth

Audience participation
1. Who is sending emails to donors, volunteers, 

board members, etc.?

2. Who is responsible within your organization for 

email efforts?

3. Are you asking for donations within your email 

messages?

4. What platform are you using?



Recognize the crowded inbox

Email inboxes can be overwhelming

Total Business

Emails per day

122 93 14%

Total Consumer

Emails per day

Average Non Profit

Email Open Rate



Resend your email to non openers

Provides value beyond the one time send
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Attention economy alert

How long do consumers spend actually reading an email



Leverage your website

To support your email marketing efforts



Social Media Marketing



Where to start?????



Simple answer...Facebook 



Why Facebook?



Another consideration for Facebook
Facebook allows for zero transaction fee donation processing



The St. Vincent MOW approach

1. Social media built into the business model

2. For the first time, St. Vincent Meals on Wheels 

created a social and digital presence and 

mobile platform.

3. Twitter, Facebook and email marketing became 

the norm.

2010 Country’s First Philanthropic Food Truck  

CART FOR A CAUSE 



Leveraging what we 

learned:

CFAC addressed an 

internal problem for 

STVMOW

How to build community in 
younger generations while 
demonstrating a new kind of 
accessibility that leads to 
learning and connecting with 
issues of concern in Los 
Angeles

Without realizing it, we had 
begun testing the effect of 
digital on our ability to 
engage atypical donors in 
our mission



Developing the St. Vincent MOW voice 

• Standardize color palate 

• Standardize template for posts

• Create a calendar of posts

• Theme the posts

Results:

• Monday Morning Inspiration – riffing off our 

Founder’s values and vision

• Added Instagram

• Hired part time staff

Start with the basics



• Are you committed to 

moving forward?

• Is your goal fundraising or 

friend raising? Or both?

• What does it actually 

mean to add digital and 

social?

• Do you have the budget?  

• If not, where do you look 

for the money?

• Get started!!!



Q4 is the perfect time to start



Q&A....

Thank you



Don’t forget to evaluate today’s session 

in the Conference App! 


